May Blast

Sent to 1,459 list members on May 19, 2015 8:57AM PDT

February 2015:

Overall Performance Activity
Opens (169): I 11.58% i00
Clicks (13): . 0.89% g0
- 60
Bounces (11): . 0.75%
40
Unsubscribes (2): I 0.14%
20
a -
Non-responders: 1289  Forwards: 0 =
[} Z 4 5 2 ia iz
W Clicks
Top Performing Links
Link # %o
Image
. . 7 0.48%
http://www facebook.com/CommercialSewing
Image
: : 5 0.34%
http://ww.commercialsewing.com
Image
2 . . 1 0.07%
http://www.facebook.com/CommercialSewing
Text Version - Link 1
ex Eersio n . . 0 0.00%
http://www facebook.com/CommercialSewing
Text Version - Link 2
ext Version - Lin . . 0 0.00%
http://www facebook.com/CommercialSewing
Top Performing Lists
. Non-
Name Sent Open Click Bounce Unsub
Resp.
1,289
Master List 1,459 169 (11.58%) 13 (0.89%) 11 (0.75%) 2(0.14%) (88.35%)
Mare list details...
Compare to Other Emails
May Blast: ? 11.58%
Sent on May 18, 2015 8:57AM PDT .
1,459 recipients . 0.89%
Masters 2015: 15.51%
Sent on May 04, 2015 7:19AM PDT 5
1,476 recipients 1.08%
15.90%



Sent on Feb 25, 2015 10:46AM PST
1,497 recipienis

December:
Sent on Dec 22. 2014 11;08AM P3T
1.523 recipients

November2014:

Sent on Dec 04. 2014 12:28PM PST
1,533 recipients

Account Average:

o

_ 13.92%
B oso

-3 15.26%

oo

R - v

" opens [ cicks



Commercial Sewing - htip /
All We

v com Go to this report
ite Data

ﬁ Google Anala

May 10, 2015-Jun 9, 2015
Compare to: May 10, 2014 - Jun 8, 2014

Overview

All Sessions
+0.00%

Overv

May 10, 2015 - Jun 9, 2015: @ Pageviews
May 10, 2014 - Jun 9, 2014: @ Pageviews

1,000

iew

May 15 May 22 May 29 Jun 5
Pageviews Unique Pageviews Avg. Time on Page Bounce Rate % Exit
69.94% 52.51% -12.56% 81.30% 25.98%

Page Pageviews % Pageviews

1 of
May 10, 2015 - Jun 9, 2015 3,619  3.17%
May 10, 2014 - Jun 9, 2014 1,154 - 23.39%
% Change 213.60% B84.54%

2. [view-product.php?page=Marine&tab=Mooring/Trailerable+Covers
May 10, 2015 - Jun g, 2015 s90 l 7.04%
May 10, 2014 - Jun 9, 2014 sgz M 11.80%
% Change 1.37% -40.35%

3. /contact.php?page=Contact
May 10, 2015 - Jun 9, 2015 433 | 517%
May 10, 2014 - Jun 9, 2014 368 W 7.46%
% Change 17.66% -30.76%

4. [customers.php?page=Customers
May 10, 2015 - Jun 9, 2015 402 | a.80%
May 10, 2014 - Jun 8, 2014 361 W 7.32%
% Change 11.36% -34.47%

5. findex.php
May 10, 2015 - Jun 9, 2015 288 | 3.44%
May 10, 20714 - Jun 9, 2014 223 | 452%
% Change 29.15% -24.00%

6. /products.php?page=Products
May 10, 2015 - Jun 9, 2015 278 | 3.32%
Mav 10 2014 - .lun 0 2014 1r1 1 2 9R%



10.

Wity (U, S S s oy eu T
% Change

view-product.php?page=Power+Sports&tab=UTV

May 10, 2015 - Jun 8, 2015

May 10, 2014 - Jun 9, 2014

% Change

Niew-product.php?page=Marine

May 10, 2015 - Jun 9, 2015

May 10, 2014 - Jun 9, 2014

% Change

ftechnicalinfo.php?page=Technical+Info

May 10, 2015 - Jun 9, 2015

May 10, 2014 - Jun 9, 2014

% Change
Nview-product.php?page=Power+Sports&lab=Personal+Watercraft
May 10, 2015 - Jun 8, 2015

May 10, 2014 - Jun 9, 2014

% Change

© 2015 Google

72.67%

262
157

66.88%

207
2

10,250.00%

204
224

-8.93%

182
137

32.85%

B oMesvu

1.61%

| 3.13%
| 3.18%

-1.80%

| 2.47%
| 0.04%

5,990.49%

| 2.43%
I 454

-46.41%

| 2.17%
| 2.78%

-21.83%
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Location
ALL » COUNTRY: United States

J ;) All Sessions
‘\ 23.98%

May 10, 2015 - Jun 9, 2015

Map Overlay
Summary
0 239
Acquisition
City
Sessions
53.71% #
1,780 vs 1,158
1. (not set)
May 10, 2015 - 239 (13.43%)
May 10, 2014 - 0 (0.00%)
% Change «w%

2. Torrington

May 10, 2015 - 78 (4.38%)

May 10, 2014 - 52 (4.49%)

% Change 50.00%
3. New York

May 10, 2015 - 36 (2.02%)

May 10, 2014 - 29 (2.50%)

% Change 24.14%

4. Knoxville

May 10, 2015 - 25 (1.40%)

May 10, 2014 - 4 (0.35%)

% Change 525.00%
5. Chicago

Mo A0 2048 2% 14 neoss

% New
Sessions

5.86% *

78.71% vs
74.35%

94.56%
0.00%

=%

38.46%
28.85%

33.33%

86.11%
82.76%

4.05%

92.00%
75.00%

22.67%

Ta 2R0L

0 239
Behavior
Bounce Rate Pages / Session Avg. S
New Users i
Duration

62.72% ¢ 34.23%% 15.75%+% 16.89% %

1.401 vs 861 42.08% vs 307 vs 364 00:02:25 vs
31.36% 0m:02:54

226 (16.13%) 82.85% 1.46 00:02:28
0 (0.00%) 0.00% 0.00 00:00:00
% % % =%

30 (2.14%) 57.69% 228 00:01:20
15 (1.74%) 55.77% 2.00 00:01:21
100.00% 3.45% 14.10% -1.47%
31(2.21%) 63.89% 2.11 00:00:48
24 (2.79%) 44.83% 2.66 00:02:04
29.17% 42.52% -20.49% -60.94%

23 (1.64%) 64.00% 1.72 00:00:45
3 (0.35%) 50.00% 225 00:01:16
666.67% 28.00% -23.56% -40.72%

1 14 moory 20 A20L =91 nnN-Na-20

Go to this report

May 10, 2015 - Jun 9, 2015
Compare to: May 10, 2014 - Jun 9, 2014

May 10, 2014 - Jun 9, 2014

Conversions

Goal
Conversion

Rate

0.00%

1.00% vs
0.00%

0.00%
0.00%

0.00%

0.00%
0.00%

0.00%

0.00%
0.00%

0.00%

0.00%
0.00%

0.00%

N NNoL

Goal
Completions

0.00%

OvsO

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)

0 (0.00%)

0.00%

N in nnes

Goal Value

0.00%

$0.00 vs $0.00

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)

$0.00 (0.00%)

0.00%

SN AN 0 nnos sy



10.

widy 1v, 2U 10 - £ [ 1.£970)

May 10, 2014 - 28 (2.42%)
% Change -17.86%
Dallas

May 10, 2015 - 16 (0.90%)
May 10, 2014 - 5 (D.43%)
% Change 220.00%
West Hartford

May 10, 2015 - 15 (0.84%)
May 10, 2014 - 3 (0.26%)
% Change 400.00%
Washington

May 10, 2015 - 15 (0.84%)
May 10, 2014 - 1 (0.09%)
% Change 1,400.00%
Houston

May 10, 2015 - 15 (0.84%)
May 10, 2014 - 4 (0.35%)
% Change 275.00%
Orlando

May 10, 2015 - 13 (0.73%)
May 10, 2014 - 3 (0.26%)
% Change 333.33%

{10.£070

57.14%

36.96%

81.25%

100.00%

-18.75%

20.00%

0.00%

©%

66.67%

100.00%

-33.33%

93.33%

100.00%

-6.67%

84.62%

100.00%

-15.38%

10 | 1.2070)
16 (1.86%)

12.50%

13 (0.93%)
5 (0.58%)

160.00%

3(0.21%)
0(0.00%)

=%

10 (0.71%)
1(0.12%)

900.00%

14 (1.00%)
4 (.46%)

250.00%

11 (0.79%)
3 (0.35%)

266.67%

QU.4D 70
42.86%

-28.99%

18.75%
20.00%

-6.25%

20.00%
0.00%

%

26.67%
0.00%

=%

46.67%
75.00%

-37.78%

30.77%

33.33%

-7.69%

© 2015 Google

2.71

92.22%

4.80

8.07%

3.47

10.00

-65.33%

3.20

6.00

-46.67%

2.40

1.50

60.00%

2.92

-20.28%

[VIVREL B b )

00:02:40

36.57%

00:02:46

00:05:59

-53.85%

00:02:36

00:07:35

-65.72%

00:05:08

00:00:54

470.25%

00:01:41

00:02:09

-21.66%

00:01:05

00:02:31

-56.80%

u.uue

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

U LM.UUYa)
0 (0.00%)

0.00%

0 (0.00%;
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

0 (0.00%)
0 (0.00%)

0.00%

DULLY (UL
$0.00 (0.00%)

0.00%

50.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)
$0.00 (0.00%,)

0.00%

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

$0.00 (0.00%)
$0.00 (0.00%)

0.00%

Rows 1 - 10 of 1168



Commercial Sewing
May
Social Media Recap

_a

I ikes Since 4/1/15

4 . Fopulor videos:
- Average weeldy Reach: 2814 people | moz L Ouler Armior moonng coveron Yomaha
L {201 views)
=+ Averoge Weekly Engogerent: 108 people Mid-size ranger door instaliation
{168 views)
Luy Audence: Mearnng Cover insligion-Cobolt

{86 views)
B87% Men, 31% Women
26% Apges 25-34
ERE & Traffic Sources:
4175 iTgn 3 Ches Reoched i . 28% Youlube search
Tomingion, CT oy -
Titusville, FL = 13% Youlube channel page
Wesl Paim Beach, FL

CAMPAIGN DETALLS
Budge $10/doiy
Lengih: 5/12/16-5/24/15

. :‘P“

_%pimw WIN

Commearcial Sewing
WWin a2 Bests by Dre Pl

Like Page

poavered by

iktocnart




Commercial Sewing - hiip://sww.com
All Web Site Data

ﬁ(?un;;!y Analytics ") Go to this report

May 10, 2015-Jun 9, 2015
Compare to: May 10, 2014 - Jun 9, 2014

Audience Overview

O

Overview

All Sessions
+0.00%

May 10,2015 - Jun 9, 2015: @ Sessions
May 10, 2014 - Jun 9, 2014: @ Sessions
200

May 15 May 22 May 29 Jun &
M New Visitor M Returning Visitor
Sessions Users Pageviews May 10, 2015 - Jun 9, 2015
115.03% 133.09% 69.94%

Pages / Session

-20.97%

% New Sessions

Avg. Session Duration

-37.84%

Bounce Rate

81.30%

May 10, 2014 - Jun 9, 2014

11.40%
N T
Language Sessions % Sessions
1. en-us
May 10, 2015 - Jun 8, 2015 1,703 I 57.51%
May 10, 2014 - Jun 9, 2014 1,266 [N <1.94%
% Change 34.52% -37.44%
2. (notset)

May 10, 2015 - Jun 9, 2015

May 10, 2014 - Jun 9, 2014

% Change

3. ru-ru

May 10, 2015 - Jun 9, 2015

May 10, 2014 - Jun 9, 2014

% Change

515 Wl 17.39%
0 | 0.00%
100.00% 100.00%
314 B 10.60%
1 | 0.07%

31,300.00% 14,502.43%



ru

May 10, 2015 -Jun 9, 2015
May 10, 2014 - Jun 8, 2014
% Change

pt-br

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 8, 2014
% Change

en-gb

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 9, 2014
% Change

en-ca

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 9, 2014
% Change

fr

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 9, 2014
% Change

es-es

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 9, 2014

% Change

.Zh-cn

May 10, 2015 - Jun 9, 2015
May 10, 2014 - Jun 8, 2014

% Change

294
2

14,600.00%

23

"

109.09%

5

180.00%

350.00%

9

8

12.50%

© 2015 Google

B o93%
| 0.15%

6,736.17%

| 0.78%
| 0.80%

-2.76%

| 0.54%
| 1.08%

-50.40%

| 0.47%
| 0.36%

30.21%

| 0.47%
| 0.65%

-27.66%

| 0.30%
| 0.15%

109.27%

| 0.30%
| 0.58%

-47.68%
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THE BEST PROTECTION FOR ALL
TYPES OF RECRERTIONAL VEHICLES

‘Outer Armor Busit by Commer@al Sewmg has official _

with the TerraCross Racing Series, Terracross Cham picnship is

Entertainment Television series that features the best off-road and

‘action sports athletes as well as celebrities competing on Polan
ZR XP 1000s on a Rough, Tough & Muddy course cc

obstacles such as rocks fogs, Jumps ancﬁ tight turns.

'Outer Armér has prowcied 30 door nets for all co .petntcr he.

* first race in the series will take place on June 25th, and 26th at the

. San Diego Del Mar Fair. Stay Tuned for more updates on ou
o Facebook Page . :

LEKE us ON “FACEBOOK "
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